




The new Voi.com 
experience
The current website was designed and produced in 2019,  
six months after Voi launched its service. Since then,  
Voi has grown rapidly, and today they are more than just an  
e-scooter company. They are on their way to transforming 
cities, with the vision of creating cities made for living, free 
from noise and pollution.  

Voi was looking to build a new website to better show who 
they are and what they offer, improve its usability for key 
audiences, and communicate the Voi brand more effectively.
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Process & challenges

Our challenge was to raise acquisition from 7% to 10% for 
Voi.com. Create enticing pages that cater to a broader range 
of user groups, providing information in multiple languages 
and offering city-specific details such as operational zones, 
pricing, hours, parking regulations, and local rules.

The key pain points of the current website were: 

• Hard to navigate 

• Outdated in terms of design & content 

• Poorly localized due to inefficient localization process 

• Lacking cohesive storytelling and vision 

• Difficult to work with



The design system

With this project, we had the opportunity to shape from 
scratch a new design era for Voi scooters, reimagining their 
visual identity and creating a fresh look and feel.  

We aimed to infuse the brand with a modern and sleek 
aesthetic, using clean lines, bold colors, and dynamic 
typography. The new design system represents Voi's 
commitment to innovation and sustainability while 
enhancing the overall user experience.  

By crafting a cohesive and visually captivating look, we 
elevated Voi and connected B2C to B2City.









Spotlighting and 
unleashing a new 
era of Spotify
We developed a career site that embodies the essence of the 
Spotify product and employer brand. The primary objective 
was to ensure that the site offers job seekers a seamless and 
enjoyable user experience. As a result, we transformed it into 
a sleek and polished resource, catering to individuals 
interested in learning about Spotify as an employer.
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As e result of this great project, Spotify reached back to us to 
redesign the Diversity, Equity, and Impact pages on the Life 
at Spotify website.  

Calling a microsite, we were tasked to communicate more 
regularly and effectively about its Diversity, Equity, and 
Impact initiatives and link it to an annual Sustainability & 
Social Impact report from Spotify. 

The microsite lives inside Life at Spotify's main website and 
focuses on their climate, sustainability & social Impact 
strategy.



Spotlighting and 
unleashing a new 
era of Spotify
We developed a career site that embodies the essence of the 
Spotify product and employer brand. The primary objective 
was to ensure that the site offers job seekers a seamless and 
enjoyable user experience. As a result, we transformed it into 
a sleek and polished resource, catering to individuals 
interested in learning about Spotify as an employer.

As e result of this great project, Spotify reached back to us to 
redesign the Diversity, Equity, and Impact pages on the Life 
at Spotify website.  

Calling a microsite for Spotify ESG, we were tasked to 
communicate more regularly and effectively about its 
Diversity, Equity, and Impact initiatives and link it to an 
annual Sustainability & Social Impact report from Spotify. 

The microsite lives inside Life at Spotify's main website and 
focuses on their climate, sustainability & social Impact 
strategy.
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Process & challenges

We developed a career site that embodies the essence of the 
Spotify product and employer brand. The primary objective 
was to ensure that the site offers job seekers a seamless and 
enjoyable user experience. As a result, we transformed it into 
a sleek and polished resource, catering to individuals 
interested in learning about Spotify as an employer. 

Throughout the project, we focused on updating the content 
and messaging to represent the different facets of Spotify's 
vibrant culture accurately. We refreshed the site’s design, 
look, and feel to align with Spotify's EVP.

A few of our challenges were: 

• Make sure that we have Sotify’s house in order; 

• Show that they actually walk the talk; 

• Tight timeline; 

• Hard stakeholder management; 

• Too many cooks in the kitchen from Spotify’s team.



Design system

The concept for the experience was rooted in our research, 
and the recurring question from users was, “How do I know if 
I belong?” This is what we wanted the site to answer. 

From a predefined toolkit to base our design system on, 
including colors and illustration styles, we created an easy-
to-navigate experience that, warmly and playfully, guides 
visitors through Spotify’s core values, hiring processes, 
benefits, and featured jobs. 

When creating the microsite for Spotidy ESG, we worked on 
complementing the existing design system from the  Life at 
Spotify website, merging the gap between the old and the 
new. We introduced new, more immersive illustrations on the 
webpage and complemented the existing color toolkit.









One website,  
12 countries.
We designed and developed the website for Sound Up, an 
initiative empowering the next generation of Podcasters 
since 2018. The goal was to create a digital platform that 
reflects the program's dedication to providing valuable 
education, workshops, and unwavering support to aspiring 
podcasters.  

Over the past four years, this program has experienced 
remarkable growth, expanding its reach to encompass 12 
countries and expanding further.
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Process & challenges

The challenge was to develop a new website, encompassing 
both backend and frontend. The goal was to creatively and 
inspirationally showcase the program's value and purpose, 
reflecting its importance through a fresh and innovative 
website design.

The website needed to include and support: 

• Handling multiple languages (currently 12 countries); 

• Have different layouts for different countries; 

• Have different C&M for the different countries; 

• Handle temporary themes across the whole site; 

• Handle the application flow for the Sound up programs 

within the CMS (WordPress).



Design system

Our goal was to develop a visual design system that 
embodies the spirit of community and inclusivity. We 
designed a cohesive and captivating user experience, 
ensuring every interaction reflects the program's essence.  

To achieve this, we carefully selected a color palette that 
evokes energy and creativity, using vibrant hues that 
resonate with the world of audio and podcast. The 
typography choices were deliberate, balancing readability 
and personality while following Spotify’s guidelines, but 
adding a touch of playfulness. 

Consistency was paramount, ensuring a seamless experience 
across devices. By designing a comprehensive design 
system, we enhanced the connection between Sound Up 
participants and the platform, providing an intuitive and 
visually appealing journey that truly reflects the program's 
spirit.









Pioneering a new 
way of office 
working
We had the exciting opportunity to design and develop the 
website for NORNORM, an innovative subscription-based 
furnishing service that embraces the concept of circularity.  

The core idea behind it was to create a sustainable loop 
where every piece of furniture is kept in circulation, moving 
from one workspace to the next and extending its lifespan. 

Working alongside the NORNORM team, we aimed to create 
a website that reflects the brand's commitment to 
sustainability, functionality, and cutting-edge design.
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Process & challenges

Our main challenge was to build internal capacity and 
processes and identify and solve key challenges.  
Nornorm had a great service vision and extensive customer 
research in place. Where they needed our help, was in being 
able to realise that vision - setting concrete processes and 
structures, building capacity, identifying key insights, 
concepting and building relevant solutions.

Key challenges identified that needed our attention: 

• Lack of structures, processes, and internal capacity for 

design; 

• To evolve and digitally establish their brand to generate 

more leads; 

• To build an ecosystem of front and backstage tools to 

deliver their service effectively.



Design system

The goal of the visual design and the design system for 
NORNORM was to build a solid digital brand and presence- 
with each digital interface aligned to the brand, offering a 
seamless user experience to attract new customers. 

We aimed to increase their reach, effectively communicate 
their value proposition, and in turn, attract new leads. Our 
design foundations were based on creating internal capacity, 
setting design processes and creating a strong design 
system.








